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Liked by daves1024 and 31,830 others

brkicks FIRST LOOK at the Puma Clyde Court. The brand's
first basketball shoe in two decades. Features a knit
construction and “1973" as a nod to the original Clyde.
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brkicks FIRST LOOK a hypebeast @hypebeastsports: @puma recently announced
first basketball shoe in that JAY-Z has been appointed president of its basketball
operations. In his role, Hov will hand-select endorsees and

construction and “197. _ _ e
. Q ’;7 assist with overall concept and direction of the brand. Are
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FOR BRANDS, INFLUENCER
MARKETING IS ON THE RISE

75% of US advertisers currently use influencer marketing,
wth the discipline expected to grow even further this year

39% of marketers will increase influencer marketing budgets
in 2018

25% of marketers spend 5-10% of their total marketing
budget on influencers

Q 1 6 B Expected influencer marketing spend on Instagram alone in 2018

THIS CAN BE ATTRIBUTED TO:

Ve

Continued growth in social media use

Ad blocking | 32% of desktop users and 31%
of mobile users block ads

Influencers provide an avenue for more
authentic brand messaging vs. traditional
online ads

Ability to reach younger audiences







WHAT INSPIRES
INFLUENCERS TO s arssso R

CREATE CONTENT?
CREATIVE EXPRESSIO_ 23%

INSPIRING OTHER- 12%

CONNECTING WITH OTHERS




Men are influenced differently than women on social.
This means we should adapt our approach
depending on who we work with.




It’'s no longer about having every pair of
sneakers as it used to be. It’s now about
having the most hyped pairs. That means
not every drop is equal - and so our social
approach is built on flexibility and change.




Effective influencer marketing
increasingly is coming through open-
source collaboration and true, long-term
partnerships.




The way people talk and create on social
has shifted. This is the well documented
user trend away from permanency and
more to posting in the immediacy through
ephemeral content, especially with
instagram stories becoming the new darling
of social.
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Liked by puma, meaganbryan and 5,719,607 others
selenagomez Decided to come to Germany to meet my

o . @puma family and THANK THEM and THANK YOU for my
J ( J ! ‘ first shoe collab being sold out!! & also for every shoe you
L} @ ‘A A , ‘ bought, you gave to the lupus alliance foundation a
[ . y

donation!
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CARA DELEVINGNE




OEjTABLISH LONG TERM, COLLARBORATIVE + CREATIVE
RELATIONSHIPS WITH INFLUENCERS IS ESSENTIAL.
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\ OBZNGAGI\/IENT OUTWEIGHS REACH, LEVERAGE
MICRO-INFLUENCERS OR ‘INFLUENTIALS’ WILL BE

KEY.
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O%INE BRAND EXPERIENCES WILL PLAY A GREATER ROLE
IN ESTABLISHING MORE AUTHENTIC INFLUENCER

PARTNERSHIPS.






